
E D I T O R I A L

First of all, it is important to understand that sustainable development is 

not only linked to environmental issues. The sustainable development concept 

is interested in all economic, social, environmental and ethical issues. In other 

words, it has broader impacts in terms of economic benefi ts, governance, 

environmental protection, and contributions to society. And to put it even more 

simply, you could say that sustainable development strives to meet current needs 

without compromising the ability of future generations to meet their own needs.

A sustainable development strategy is built on a series of goals and actions. 

It establishes which goals and actions have the highest priority and are the most 

meaningful for an organization. It is an ambitious project! Many businesses and 

organizations have one. This tool is essential if we want to show what we are 

already doing well and what our commitments are for the future. According 

to recent surveys,1 86% of consumers expect farms to play a key role not only 

in resolving climate change, but also in reversing social inequality. 91% of 

millennials say they are willing to change their consumption habits to support 

businesses that contribute to society. That is a considerable percentage!

To help us with the process we began in the summer of 2021, we brought 

in specialists from the Chair in Eco-Consulting of the Université du Québec 

à Chicoutimi. Our strategy is guided by the United Nations (UN) Sustainable 

Development Program and its 17 goals. These Sustainable Development Goals 

(SDGs) were adopted in 2015 by all UN Member States. They are the most 

comprehensive and recognized sustainable development criteria.

We are currently fi nishing up the fi rst step in the process, which is to set up 

an organizational diagnosis model that factors in the actions that have already 

been taken collectively and individually toward the relevant SDG targets for us. 

In other words, we are in assessment mode! With this comprehensive profi le 

of our strengths and weaknesses, we will be in a strong position to develop 

our action plan, which will identify the actions that should be given priority, 

continued, strengthened and adopted.

As dairy producers, we are already doing quite a lot to promote sustainable 

development. Think of all the actions we take on our farms for animal welfare 

and the environment. Think of our proAction program and our innovation and 

research-related initiatives. Also, think of our huge contribution to the economy, 

i.e. $3 billion to Canada’s GDP, and the fact that we provide nearly 65,000 jobs 

for the entire industry. Think of our sponsorship program that enables us to 

support cultural, sports and social events such as the Francos de Montréal, the 

Quebec City Summer Festival and numerous hockey tournaments across the 

province. Think of our milk donation program, which is helping to eliminate 

hunger and ensure food security.
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Building a Sustainable World

As we previously 

announced: 

Les Producteurs 

de lait du Québec has

 begun the process of

 developing a sustainable

development strategy.

 But what exactly does

 this mean? And what 

are the steps in 

this process?
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Our list of actions is long and our diagnosis model will help us promote the actions we 

have already taken. When all is said and done, we will have credible and unbiased arguments 

that we can communicate to consumers, elected offi cials and our partners about all the good 

we are doing on our farms. This plan will also allow us to identify aspects that we need to 

work on in order to improve our performance, provide sustainable solutions and prospects 

in our sector, and meet the public’s growing expectations.

We, as producers, already have the desire to keep doing better. We are fi rmly rooted in our 

society not only because we help feed our fellow citizens, but also because we are involved 

in its culture and economy. Not to mention the other initiatives that are under development 

in conjunction with the sustainable development strategy, such as the life cycle assessment 

of the entire dairy industry, research projects on carbon sequestration, the development 

of a tool that assesses greenhouse gas emissions from samples in milk, and much more. 

These initiatives will help reach the goal of net-zero emissions announced by Dairy Farmers 

of Canada, a goal that will also be taken into account as we develop our plan and actions. 

Collective and individual efforts will continue to be necessary in the coming years if this 

ambitious project is to come to fruition.

The entire industry will need to work together to keep improving, but support from the 

government will be necessary as well. We cannot say it enough: To bring about change, 

we need fi nancial support and investments in research and knowledge transfers. We will 

need these resources to reach our goals! This process, which aims to keep our lands in good 

stead for future generations and ensure dynamic regions, will benefi t society as a whole. 

That is why we must all, individually and collectively, continue to work on improving our 

environmental, economic and social impacts. By working together, we will be able to build 

a sustainable world.

DANIEL GOBEIL
Chairman

We, as producers, already have the desire to keep 
doing better. We are fi rmly rooted in our society not 
only because we help feed our fellow citizens, but also 
because we are involved in its culture and economy.

1 Wunderman Thompson, Regeneration Rising (2021)

  IBM, Meet the 2020 consumers driving change, why brands must deliver on omnipresence, agility and sustainability (2020)
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F E AT U R E  S T O R Y

By ANDRÉ PIETTE, journalist

David Cyr believes that depriving himself of vacation would 

be a huge step backward.

It is time to milk the cows. Four 
people are busy moving about the 
barn: three adults and little three-
year-old Alicia, who has begun to 
clean the stalls with a scraper that is 
twice her size.

The work ethic is acquired at a 
young age!

So is the “vacation ethic,” you 
might say. Alicia does not know it 
yet, but she may acquire that too. 
Because vacation is a fi rm tradition 

Located in Saint-Elzéar, Beauce, 
the enterprise has 83 lactating cows, 
150 hectares of crops, 650 growing-
fi nishing pigs, and a maple stand with 
6,000 taps.

“We put in long work weeks,” adds 
David, who has owned the operation 
for eight years. “Just knowing that 
we have special plans in two or three 
months that will give us something 
else to think about is motivating. It 
will help us disconnect and take our 
minds off things.”

“Vacation allows us to have what 
I call a normal life,” he continues. 
“Depriving ourselves of vacation would 
be a huge step backward.” 

His spouse Myriane and he take a 
week’s vacation with their kids every 
year. Their children are eight, six and 
three years old. Their summer vacation 
this year will be their most ambitious 
to date: an eight-day trip to France to 
visit their fi rst intern.

This is their most expensive 
vacation too. And they are comfortable 
with that. “It’s a lifestyle choice,” 
states David. “Myriane and I have 
the same view of the importance of 
money. We have what I would call an 
ordinary lifestyle. For us, the goal is 
not to die rich, but rather to pass on 
a solid, sustainable enterprise to our 
next generation while enjoying a good 
quality of life.” 

Twice a year, the couple also agrees 
to go on what they call their “romantic 
getaway.” “We drive the children to 
my in-laws’ house and meet friends 
or get a hotel room somewhere for the 
weekend,” explains David.

Normally, the enterprise employs 
four people full time: David, his parents 
and an uncle. Another person comes 
to help with the milking on weekends. 
The farm also has an intern in the 
winter and summer. As for Myriane, 
who has an agronomy degree, she 
works in the fi eld of farm fi nancing 
and helps out with the milking every 
other weekend.

Each and every person’s vacation 
time is as carefully planned out as 

at Ferme Valérien Cyr. “I remember 
when I was young, my father took 
us on vacation,” recounts David Cyr. 
“There are a lot of plants in the region 
and since many of my father’s friends 
were able to take a vacation, he had 
a habit of taking one himself. In fact, 
when I think about it, all the producers 
I work with, like the members of our 
farm machinery cooperative, take a 
vacation. It’s a tradition.” 

“Vacation Is One 
of Our Traditions”
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David. “I was president of the young 
farmers’ association in Beauce. My 
father has also been active within 
Les Producteurs de lait du Québec. 
As for my uncle, he is the music. 
Nevertheless, everyone understands 
that during busy periods, like hay 
harvesting and baling, everyone needs 
to be there.”

The 34-year-old producer leaves 
for vacation calm, cool and collected. 
“When I leave, my father can do 
everything that I do,” he explains. “He 
knows the farm just as well as I do. If 
there are 150 fewer litres of milk in the 
tank, he’ll notice and fi nd out why.”

However, problems do arise. 
“Nothing that has cost me an arm or 
a leg,” he confi rms. “But I would be 
lying if I said that I don’t think of the 
farm when I’m traveling. You have 

the division of tasks. David’s parents 
run the farm when they are away. “I 
should mention that we are all used to 
one or two people leaving and three 
or four staying on the farm,” explains 
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to accept the fact that problems can 
arise on the farm. Like losing a cow, for 
example. We wonder if we could have 
saved it if we had been there. In the 
heat of the moment, we think so. But 
when we start looking at it rationally, 
we realize that it would have probably 
died anyway.”

David claims that vacation gives 
him more of a mental than a physical 
break. “Often, I take the time to read 
a book,” he says. “Reading is an old 
pastime that I have lost. I liked to read 
a lot when I was young. But now, with 
work and the kids, reading has become 
hard to do.” 

“For the fi rst few days, I don’t think 
about the farm,” he confi des. “Then, 
Myriane and I start talking about the 
farm again. After a week, I can’t wait 
to get back!” ■

For input on articles, to obtain information, ask questions or make suggestions on the content of your magazine, please contact

LE PRODUCTEUR DE LAIT QUÉBÉCOIS at 438 315-9131
or by e-mail: plq@lait.qc.ca

Also, visit the PLQ’s Web site: www.lait.org

Quota prices in Canadian provinces   MAY 2022

Fixed Price: $24,000.00

 
 Number kg of BF/day
Offers to sell  
 
Total 84 898.37
Eligible for allocation 84 898.37
Successful 84 898.37

Reserve  
Quantity purchased (-) / sold (+)  +0.05

Offers to buy  
Total 1,881 21,328.24
Eligible for allocation 1,880 21,322.24
Successful 1,880 898.42

Participation on a prorata basis in any unprocessed offer to purchase 
equal to or higher than 0.25 kg of BF/day.
After the sale, the balance of quantities available for regional priority 
purchases is 0 kg of BF/day for the Gaspésie-Les Îles region and  
0.18 kg of BF/day for the Abitibi-Témiscamingue region.  
 
  

MAY 2022

Centralized Quota Sales 
System (SCVQ)   

ALLOCATION OF OFFERS TO SELL AND TO PURCHASE PER PRICE STRATUM

  SALES    PURCHASES

      Price offered    
 Number kg of BF/day Cumulation $/kg of BF/day Number kg of BF/day Cumulation

 1 20.00   < 24,000.00 1 6.00 
 83 878.37 898.37 24,000.00 ceiling price 1,880 21,322.24 21,322.24

PR
IO

RI
TY

 $/kg of BF/day $/kg of BF/day $/kg of BF/day

Nova Scotia 24,000 ceiling Quebec 24,000 ceiling Alberta 53,065

Prince Edward Island 24,000 ceiling Ontario 24,000 ceiling Saskatchewan 48,300

New Brunswick 24,000 ceiling Manitoba – British Columbia 36,500
  

ALLOCATION TO BUYERS AND SELLERS     

Buyers Number kg of BF/day %
Startup Assistance Program 1 16.00 1.8
Holding of less than 12 kg of BF/day 0 0.00 0.0
Reimbursement of startup loans 29 2.90 0.3
Regional priority 0 0.00 0.0
Iteration (0.22 kg of BF/day) 1,880 447.01 49.8
Prorata (2.07%) 1,861 432.47 48.1

4.21% of the offers have been processed  898.38 100.0
     

Sellers Number kg of BF/day %
Seller who stopped producing 1 or more month ago 0 0.00 0.0
Offers partially processed in the previous month 0 0.00 0.0
Offers in the current month 84 898.37 100.0

100,00% of the offers have been processed 84 898.37 100.0
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