
E D I T O R I A L

Our everyday actions and many rewarding encounters help make our 

organizations known and enrich the lives of those who participate. I would like 

to take this opportunity to outline some of the commitments of which we are 

particularly proud. 

Social involvement is not only individual. It can also be collective. Thanks to our 

organization, Les Producteurs de lait du Québec, we take actions that can improve 

our world. We care about Québec families and promoting healthy lifestyles. Every 

year, we invest to make cultural, sports and recreational activities more accessible. 

For example, our school milk program made it possible to distribute nearly 12 

million small cartons of milk to 600 Québec elementary schools in 2019. For over 

30 years, we have also been a major partner in Vélo Québec’s activities, and we 

currently participate in a wide range of regional sporting events, including foot 

races and hockey and ringuette tournaments. On the cultural front, some of the 

activities we support include Montréal en lumière, Festival d’été de Québec, 

Festival western de Saint-Tite, the Montréal International Jazz Festival, Théâtre 

Jean-Duceppe and the Orchestre symphonique de Montréal. In addition, thanks to 

our prestige cheese tastings, we participate in major charity fundraising events 

throughout Québec. 

During the Holiday Season, our organization supports Québec food banks by 

donating milk for Christmas baskets distributed to people in vulnerable situations. 

This is in addition to our donation program, which allows us to supply food banks 

in every region of Québec year-round with milk, butter, or cheese and to support 

innovative initiatives like La Tablée des Chefs. These donations are possible 

through a unique partnership that unites all stakeholders in the dairy sector, 

from farmers to transporters to processors. Our support for our communities also 

leads us to make special donations in cash, milk, or dairy products on special 

occasions, or during natural disasters or major crises. During the later months 

of the COVID-19 crisis, we made record special donations of more than 4 million 

litres of milk, in collaboration with our partners. This act of solidarity, a core value 

of our marketing, is also a political, economic, and social gesture that contributes 

to the sustainability of our organization, our dairy farms and the relationships 

with our partners and our community. 

I would also like to commend individually all the farmers who get involved and 

who contribute to stimulate our regions and keep them dynamic. It is a source 

of pride to see your commitment by giving your time or money to committees, 

sports clubs, community organizations or political organizations. Your commitment 
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Our values in action

Social involvement

 is important and

 impacts both social 

and economic activities.

 Our key motivation in

getting involved is to 

contribute to community

 life and to improving

 our collective conditions.
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to democratic and community life allows progress on local issues, while giving a voice to 

the farmers involved at various decision-making levels. We know that dairy farmers are 

big-hearted people who, despite long hours on the farm, often volunteer to lend a hand to 

a neighbour, share experiences with other farmers or even answer questions from young 

farmers. This solidarity is an essential force in occupying the land in every region of Quebec.

I would also like to mention the efforts of all the farmers who give their time to promote 

our profession to the public in various ways. Some do this by welcoming the media to their 

farms to explain our issues. Before the current COVID crisis, others volunteered to explain their 

work in schools or at public events. Recently, we turned to the production and distribution 

of videos and to social media. All these means bring us closer to our consumers and remind 

them that there are big-hearted people who work hard every day to produce nutritious 

quality food. This is all to your credit and I thank you for your efforts. 

This year in particular, which is ending in a context of crisis and food insecurity for many 

Quebecers, we have proven more than ever that it is important to make a social commitment 

to our community. Our organization, as a good citizen, gives back to the community, but we 

also have the opportunity to do this as entrepreneurs. December is often solicitation period 

when we can show generosity and kindness to the most disadvantaged. It is also during 

this period that farmers have the possibility to provide for the coming year’s contribution to 

the Milk and Dairy Product Donation Program. This Program offers a continuous supply of 

milk and dairy products to vulnerable people on a planned annual basis. Every year, many 

respond generously to this appeal by Les Producteurs de lait du Québec and their partners. 

We have the opportunity to help ensure that Québec families have enough to eat and are 

very proud to contribute to make the world a better place. 

It gives me great pleasure to wish you and your loved ones Happy Holidays and a joyous, 

serene, and healthy 2021! 

DANIEL GOBEIL, Chairman

We have the opportunity to help ensure that Québec 
families have enough to eat and are very proud to 
contribute to make the world a better place.
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V E T E R I N A R Y  M E D I C I N E

Recognizing 
and managing 
“Italian foot rot”

By SALVATORE FERRARO, DMV, DÉS, 
ANDRÉ DESROCHERS, DMV, MS, DACVS, 
Dip.ECBHM, Department of Clinical Sciences, 
Faculty of Veterinary Medicine, 
Université de Montréal, Saint Hyacinthe

Digital dermatitis, commonly called Italian foot rot, was fi rst 

discovered in Italy in the 1970s by professor Mortellaro of 

the University of Milan. 

It appeared in Quebec in the 1990s. 
Data gathered by the Association des 
pareurs d’onglons du Québec show 
that 13% of cows trimmed in tie stall 
barns have digital dermatitis lesions 
on their feet. However, 28% of animals 
housed in free stall barns have at least 
one digital dermatitis lesion. 

This disease has been associated 
with several different bacteria, but a 
group of bacteria called Treponema spp. 
are known to be present at all its stages.

A range of animal and environmental 
risk factors may have an infl uence on 
the occurrence of this disease, the most 
important being the hygiene of the 
cows and the cleanliness of the farm.

DIAGNOSIS
Lesions caused by digital dermatitis 

have varying appearances depending 
on their progression over time. They 
may be classifi ed as either active or 
inactive/chronic.

Active lesions are reddish, ulcer-
ated and painful, whereas chronic 
lesions appear grayish and may be 
smooth, wart-like or have long hairs.

The lesions are commonly found 
on the hind feet and often on both of 
them. More specifi cally, 94% are found 
at the back of the hoof and 85% on the 
skin between the bulbs of the heels.

Depending on the stage of the dis-
ease, the animal may show varying 

degrees of lameness. Active lesions 
are painful to the touch, but cattle 
with large lesions will be visibly lame. 
Identification of lesions is usually 
done in the hoof trimming chute. This 
method is reliable but diffi cult to per-
form regularly because of discomfort 
to the animal. In recent years, other 
diagnostic tests have been developed 
that enable farmers to detect lesions 
in the milking parlour. 

Tests that may be carried out in the 
milking parlour include:
• DIRECT OBSERVATION OF LESIONS 

WITH OR WITHOUT A FLASHLIGHT. 
 This method is easy to use in a 

parallel or rotary design milking 
parlour. However, it is not advised 
in herringbone layouts, since one of 
the animal’s hind feet is not easy 
to see. Lesions may be detected 
using a mirror glued to a spatula 
and placed under the animal’s heel. 

• USE OF A BORESCOPE (PHOTO)

 A borescope is a fl exible camera 
used in the plumbing industry. 
It enables the farmer to identify 
lesions, and most models allow 
pictures to be taken at a distance.

The use of a powerful flashlight 
is a rapid method to detect lesions 
on the hind feet of cows in both tie 
stall and free stall barns. The cow is 
restrained by means of a self-locking 

head gate  (rail). The observer stands 
behind the animal and shines the 
light on the back of the cow’s feet. 
Although somewhat less precise, this 
technique helps to detect large active 
and chronic lesions. It is more effi cient 
if performed on a regular basis (at least 
once a month) and if the cow’s feet are 
cleaned before the test (for example by 
spraying them in the milking parlour).

TREATMENT AND CONTROL
Early detection and treatment of 

clinical cases improve animal welfare 
while reducing the risks of spreading 
the disease. However, control and 
prevention measures are the key to 
reducing the prevalence of digital 
dermatitis, and even to eradicating it.

Active lesions are treated with a 
topical antibiotic agent and oxytet-
racycline in powder form is still fre-
quently used, but several other prod-
ucts are available. It is advisable to use 
agents that have a Drug Identifi cation 
Number (DIN) allocated by Health 
Canada, which provides assurance 
that the medication is safe to use if 
administered in accordance with the 
instructions on the label. Bandages 
are usually applied after the antibi-
otic, but this practice is debatable. 
The bandage helps to ensure that the 
medication is retained, but it is essen-
tial that it be removed after 24 hours 
because bandages may become soiled 

Detection of digital dermatitis lesions using 
a borescope. Note the presence of a light at 
the end of the fl exible tube that improves 
illumination of the lesions.

PLQP_2020-12-01_ANG.indd   3PLQP_2020-12-01_ANG.indd   3 20-11-11   15:2320-11-11   15:23



DECEMBER 2020  LE PRODUCTEUR DE LAIT QUÉBÉCOIS  4

V E T E R I N A R Y  M E D I C I N E

Quota prices in Canadian provinces   SEPTEMBER 2020

Fixed Price: $24,000.00

 
 Number kg of BF/day
Offers to sell  
Total 31 514.92
Eligible for allocation 31 514.92
Successful 31 514.92

Reserve  
Quantity purchased (-) / sold (+)  +0.37

Offers to buy  
Total 1,602 17,291.93
Eligible for allocation 1,602 17,291.93
Successful 1,602 515.29

Participation on a prorata basis in any unprocessed purchase offers 
of 0.34 kg of BF/day or higher.
After the sale, the balance of quantities available for regional priorities 
is 0.00 kg of BF/day for Gaspésie-Les Iles and 0.00 kg of BF/day for 
Abitibi-Témiscamingue.

OCTOBER 2020

Centralized Quota Sales 
System (SCVQ)   

ALLOCATION OF OFFERS TO SELL AND TO PURCHASE PER PRICE STRATUM

  SALES    PURCHASES

      Price offered    
 Number kg of BF/day Cumulation $/kg of BF/day Number kg of BF/day Cumulation

      < 24,000.00   

 31 514.92 514.92 24,000.00 ceiling price 1,602 17,291.93 17,291.93               

PR
IO

RI
TY

 $/kg of BF/day $/kg of BF/day $/kg of BF/day

Nova Scotia 24,000 ceiling Quebec 24,000 ceiling Alberta 48,500

Prince Edward Island 24,000 ceiling Ontario 24,000 ceiling Saskatchewan 36,500

New Brunswick 24,000 ceiling Manitoba 32,000 British Columbia 36,500
  

ALLOCATION TO BUYERS AND SELLERS     

Buyers Number kg of BF/day %
Startup Assistance Program 0 0.00 0.0
Holding of less than 12 kg of BF/day 0 0.00 0.0
Reimbursement of startup loans 10 1.00 0.2
Regional priority 0 0.00 0.0
Iteration (0.16 kg of BF/day) 1,602 256.03 49.7
Prorata (1.52%) 1,585 258.26 50.1

2.98% of the offers have been processed  515.29 100.0

Sellers Number kg of BF/day %
Seller who stopped producing 1 or more month ago 0 0.00 0.0
Offers partially processed in the previous month 0 0.00 0.0
Offers in the current month 31 514.92 100.0

100.00% of the offers have been processed 31 514.92 100.0

with manure and debris and make 
the lesions worse. In addition, elastic 
bandages, such as Vetrap, can slip 
above the hoofs and cut off the blood 
fl ow. These lesions may be severe and 
result in the animal being euthanized. 

An effective footbath is also essen-
tial for controlling digital dermatitis. 
Three factors must be considered: 
1. The product used and its concen-

tration,
2. The frequency of treatment based 

on the prevalence of the disease 
and the cleanliness of the animal 
(but a minimum of twice a day for 
two days a week, or four per week),

3. The location and confi guration of 
the footbath1.
The active ingredients in most 

products are the same: formalin, 
copper sulfate, zinc sulfate, thymol, 
and antibiotics. Formalin (maximum of 
5% formaldehyde) is effective in con-

trolling digital dermatitis. However, it 
is a carcinogenic compound that can 
harm animals and humans. It can also 
be painful if the concentration is too 
high. Copper sulfate (5-10%) is cer-
tainly the most widely used product in 
Quebec to control infectious diseases 
in animal hoofs. Its positive points 
include the fact that it is economical 
and easy to use. However, it accumu-
lates in the soil and is damaging to the 
environment. Another disadvantage 
is that it is deactivated by organic 
matter (especially fecal matter). 
Liquid formulas containing copper 
sulfate and chelated zinc copper are 
more resistant to fecal contamination. 
Their PH can be acidifi ed to improve 
their effectiveness and decrease 
their concentration. Products with a 
copper sulfate base are recommended 
when the prevalence of active lesions 
exceeds 5% .

The use of antibiotics is not rec-
ommended because they are not 
approved for this purpose and they 
present a risk of residue in milk and 
in the environment. 

The dimensions of a footbath are 
especially important. The design must 
be long enough to allow the cows 
to immerse all four feet in the solu-
tion two times consecutively. A bath 
3.0-3.7 m long, 0.5-0.6 m wide, with 
a solution depth of at least 10 cm is 
recommended. It must also be easy to 
fi ll and clean. For a 250-litre footbath, 
the solution must be replaced after 
250 cows have been treated (i.e. allow 
one litre of solution for each cow)2. ■

1 https://www.dairyresearch.ca/francais/pdf/
BainPieds_Description_PLC_Final.pdf
2 Cook, N. B. (2017). A Review of the Design 
and Management of Footbaths for Dairy 
Cattle. Vet Clin North Am Food Anim Pract, 
33(2) : p. 195-225.

For input on articles, to obtain information, ask questions or make suggestions on the content of your magazine, please contact

LE PRODUCTEUR DE LAIT QUÉBÉCOIS at 450 679-0530 # 8306
or by e-mail: plq@lait.qc.ca

Also, visit the PLQ’s Web site: www.lait.org
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